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VMLY&R INDIA IS APPOINTED AS THE IN 
CHARGE OF SOCIAL MEDIA 
MARKETING MANDATE FOR ORIFLAME 
 
VMLY&R India, which is the digital marketing agency of 
WPP Group, is appointed as the digital mandate for 
Oriflame Group. The agency has been provided the task 
of strategic and creative inputs across all the social and 
digital platforms. Its main job will be creating a strategic 
approach through social media channels. It will be also 
handling various product launches on digital for the 
brand in categories including wellness, skincare and 
more. 
 
 
“My experience has shown me that the people who are 
exceptionally good in business aren’t so because of 
what they know, but because of their insatiable need to 
knowmore.” 
                                                             — Milton Hershey 
 
 

Television has an edge over digital 
advertising platform during festival seasons 
 
Homes are gearing up for the festive season and so are 
brands, which are optimistic about their sales uplift. 
Lately, it have been witnessing an advertising blitzkrieg 
by brands across all platforms—TV, digital, print, radio 
and out-of-home or OOH advertising. However, 
television, with a daily tune-in of 613 million individuals, 
offers the biggest platform to advertisers to get 
maximum reach. And, the key to better sales is in 
promotion, it needs to be on the right platform, and one 
which can be accurately measured. It comes as no 
surprise that 42% of annual ad-spend in India ends up 
on TV. 
 

 
 

WOOP GENERATES 1 MILLION 
BRAND ADVOCACY ACTIONS ON ITS 
FIRST YEAR ITSELF 
 
Woop, the value exchange platform which allows 
brands to build their own community of brand 
advocates at scale, and also contributes to girl child 
education, is celebrating its one year anniversary. 
This brand has over 50 million actions completed for 
brands across 25 countries in over 15 languages. 
Woop is the part of the most widely used word of 
mouth marketing leader, Advocacy. 

  
IN INDIA, LG ELECTRONICS EYES 
HIGHER SALES FROM PREMIUM 
PRODUCTS  
 
LG Electronics plans to increase its presence in 
premium products in India, to improve the share of 
its overall sales and to boost margin profits. The 
company which presently has 30 percent of its global 
sales in premium products in India, plans to enhance 
its hike up to 50 percent mainly with the help of 
proper segmentation and a series of fresh product 
launches. 
 

TANISHQ TO GROW 50 PERCENT 
MORE 
 
Tanishq which has been one of the leading 
ambassadors has been keen to expand its extension 
over the period of Diwali and Akshay tritiya. And it 
has been ensured by titan that their product has 
been already in progress by the incoming of festive 
season. And moreover the discount offers further 
assure their upcoming in a better way. 
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HIDDEN MEANING BEHIND 
COMPANY BRAND NAME 
 
LE TOUR DE FRANCE: This company has two hidden 

messages behind its name. Firstly a 
cyclist who makes up the letter ‘r’, 
and secondly the yellow circle 
which acts as a bike’s wheel is also 
the sun, indicating that the races 
happen only during day time. 

   

 
 

 
 
 

 

 
AMAZON ECHO’S NEW CAMPAIGN 
AIMS TO BRING INDIAN FAMILIES 
TOGETHER 
  
In today’s world, where people are worried that the 
growth of technology is drawing them apart, Amazon 
Echo’s new campaign aims to bring Indian families 
together with their smart speaker technology. The 
campaign stitches together an Indian family’s 
everyday situations that lead to small moments of 
everyday magic enabled by the Amazon Echo device. 
Conceptualized by Ogilvy Bangalore and directed by 
Aarthi Kakkad of Curious Films, the films tell the story 
of an Indian family where the father, mother & 
daughter encounters an endearing family moment 
that is relevant to a daily family setting. One film 
captures a sweet moment of the father being caught 
off guard by the mother & daughter secretly dancing 
to the tunes of a popular Bollywood song. While the 
other film encapsulates the traditional bond between 
a father & daughter. 

 

INTERESTING STORY BEHIND 
FAMOUS BRAND LOGO 
 

BMW: The BMW logo speaks of its history in aviation 
during World War II, when the company used to 
create aircraft engines for the German military. The 
blue and white in the logo depict the propeller in 
motion, along with the sky peeping through it.  
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